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Abstract 

This workshop paper presents briefly our study of new 

mothers’ use of online social media and other internet 

resources for social support. 
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Introduction 

Social media have long been described as providing 

social and emotional support for users, not only for 

people with specific interests or people with specific 

ailments and illnesses [1, 2], but also people in specific 

phases of their life [3]. However, few studies have 

looked at how users integrate a range of social media 

tools into a particular life event. In our research study 

we look particularly at how new mothers make use of a 

range of social Internet resources. Based on qualitative 

interviews with 12 participants, we investigate social 

media use around the unique occurrence of becoming a 

mother for the first time in a western world where 

emotional support is not necessarily readily available 

through traditional extended family ties but where the 

Internet provides access to like-minded fellow moms 

through the click of a button. 
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Method 

In our study we took a broad approach to studying 

pregnant women and new mothers’ use of Internet 

resources, not wanting to target only active users of 

Internet forums, which would eliminate so-called 

lurkers. We therefore recruited participants from a 

wider pool of women. We recruited 12 participants, five 

of which were recruited through flyers and seven who 

were approached directly by us in person. All lived on 

the West Coast in the United States. 

Results 

We found that each type of Internet service served its 

purpose for different questions or concerns of the new 

mothers. The participants described it as the difference 

between getting ‘the right answer’ and getting a list of 

experiences. Here we highlight two out of four 

continuums that we found to be important:  

Continuum: Experiential to Authoritative 

The type of need was a primary factor influencing 

participant’s choice of resource. If participants needed 

factual information they often turned to authoritative 

sites, such as a hospital website for medical information 

or manufacturer’s website for product information. 

Information on these sites was considered to be 

legitimate, produced by knowledgeable professionals 

and vetted before publication. 

If they wanted experiential information, they turned to 

online forums, social networking groups, and other 

sources of user contributed content. Information on 

these sites was considered less legitimate, and might 

need to be confirmed via a more trusted source. 

However, these sites could provide a vast repository of 

real experiences, more personal, detailed, and wider 

ranging than the information provided on more 

authoritative sites. Experiential information also 

sometimes provided emotional support, reducing the 

mothers’ sense of isolation. Internet sources existed on 

all levels of this continuum, some for example provided 

an opinionated professional viewpoint, backed up by 

professional experience (e.g. Kellymom). 

Continuum: Level of Participation  

There was a range of types and levels of participation in 

the online resources. Four of the 12 participants only 

asked questions (and awaited their reply), two of them 

only sought answers to their questions by searching 

and reading but did not post new questions. Six of our 

participants reported both asking and answering 

questions. At the same time, several of the participants 

expressed desire to participate but did not always have 

the courage or excess energy to go through initial 

registering. This is not unique to new mother forums, 

almost all social media see different levels of 

participation but we point this out as a feature that 

contributes distinctly to the ecology. 
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ID 
Pregnancies or 

children 

1 8 months pregnant 

2 9 months pregnant 

3 
17 month old twin 

boys 

4 
3 month old twins, 

boy/girl 

5 4 month old boy 

6 4 month old boy 

7 11 month old boy 

8 
3 month old twin 

girls 

9 4 month old girl 

10 4 month old boy 

11 2 month old boy 

12 11 month old boy 

Table 1. Details regarding 

participants’ pregnancies or children 


